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C o m p a n y  h i s t o r y

ASTROTOURISTING was born when many worlds collided: research, education, divulgation and travel. 

Its CEO and founder has carried out academic and applied research, and in both fields, she is concerned 
about outcomes not being shared and the issue of achievements being quantified in terms of the number 
of papers published rather than the impact and contribution to Society.  It is not a matter of profession-
al recognition at an individual level-  it is not about ego and achievements, because actually she refuses 
to remain attached to academia-but of commitment with Society: she considers as selfish the fact that 
all gained knowledge might not be shared and benefit Society, moreover when it is financed with public 
founding.  Besides, she aims for revaluing Science and general knowledge in order to stimulate more and 
better research when (at last) public interest in scientific divulgation is growing.

Therefore, after having transformed research outcomes in school activities or in web resources, and with 
those night experiences that brought her between telescopes on her back, she now wants to make of 
tourism an instrument for astronomy divulgation in an active, pedagogic, intercultural and an as much as 
possible sustainable manner.

ASTROTOURISTING becomes runner-up at the I YUZZ Tenerife contest.  
Starts operating as a travel agency, becomes part of the Tenerife Empre-
sas + Sostenibles project as well as of the KNOWCOSTERS movement.

ASTROTOURISTING launches a textile crowdfunding initiative 
for its #darkiscoming T-shirt campaign. 

The company hopes to consolidate its tourist services offering 
as well as expanding its activities at an international level, it 
becomes a member of the Tenerife Economy for the Common 
Good Association and its spin off DIVULGACTIVE starts operating.

2015

2017

2018



O u r  o f f e r

ASTROTOURISTING is “#bestarfriendly style of life”, a transmedia project with an ecological pro-divulgation 
message, and a commitment with research in knowledge and contribution to Astronomy in science and 
society through its astro-tourism activities business in the Canary Islands as well as an own merchandis-
ing e-commerce. Besides, it acts as a promotional platform for other anti-light-pollution, pro-solar-energy, 
astro-photography, accommodation, education, and astronomy related products and services.



V a l u e s

•	 Divulge astrophysicist and astronomic knowledge, the heritage of each astrotouristic destination.

•	 Display the utility of the findings of the research done about the cosmos.

•	 Promote the figure of the scientist in society and as a tourist guide.

•	 Spread and support in a committed way the investigative work of institutions and professional that study 
scientifically and defend the enjoyment and intercultural scope of the sky.

•	 Favour, as such, the continuity and improvement of the conditions of sky-gazing on a global scale.

•	 Stimulate a more sustainable consumption and tourism connect to the Economy of the Common Good.

•	 Make more humanly and environmentally sustainable materials and production processes know that 
drive a change in daily and touristic consumption.

•	 Involve the consumers in the astronomic investigation and divulgation through their purchase in the 
Astrotouristing web shop.



W h o  w e  a r e

CARMEN MARÍA REAL PERERA: CEO, ideologue, comercial direction

Sociologist- Anthropologist specialized in qualitative and quantitative social and 
market research + scientist divulgation professional through ethical marketing 
and social media focused on research outcomes and content promotion. 

Work experience

Freelance cualitative researcher (2012 – present)

Commercial Agent STORYSTELLART CALENDAR (2016)

Tackycardia Limited: comercial agent & product development (2014 –2017) 

Pollster, involved in market panels and surveys & Mystery Shopper SESCAN Servicios Estadísticos de Ca-

narias, My Survey & Opine y Gane (2008 –2017)

Sales Assistant & Customer Services Agent ACCEPTA SERVICIOS INTEGRALES S.L. (2013 – 2014)

Cualitative Researcher  "DIPEXer" Asociación DIPEx España - INNOVATICA S.L. (2011 –2012)

Other experience and projects 
Campaign Promoter in Change.org: DEMANDING A MORE HUMAN, ECOLOGICAL AND ETHICAL FASHION “A 

small tag, big revolution”: in favour of information on fashion ecological footprint and traceability: 

https://goo.gl/96ksOL

Virtual Promoter at the cultural tourism  event "CULLTURA´15" – OTRI La Laguna University (march 2015) 

TENERIFE VISIONARY _ Excmo. Cabildo de Tenerife "ECO.CAMUFL-ARTE" (december 2014) 

Finalist with DIPEX at the Lilly FOUNDATION Biomedical knowledge divulgation in Spanish MEDES Award 

(november de 2014)



Education
Multidisciplinary and regular on marketing, sales, customer services, tourism and business on http://

vizualize.me/CARMARP# (2012-present)

I YUZZ Tenerife Pre-Accelerator, DYRECTO Consultants (March-July 2015)

DIGITAL INFORMATION Technology and tools Management, ICADEPRO (2014 – 2015)

Pedagogical qualification Course (CCP) , University de La Laguna (2006 – 2007) 

Social and Cultural Anthropology Degree, Barcelona University (2004 – 2006)

Sociology Degree, La Laguna University, (2000 – 2004) 



C o n t a c t  u s

info@astrotouristing.com
www.astrotouristing.com
677 44 87 04



O t h e r  s u c c e s s f u l
p r o j e c t s  a n d  i n i t i a t i v e s

DIVULGACTIVE is a spin off whose intention is to serve as a promotional portal for scientific-divulgation trav-
elling activities and experiences providing qualified astronomical, vulcanological, ornithological, archeological, 
sociological, anthropological, historical, oceanographical, and clean energy knowledge, in a ludic, educative 
and sustainable manner.



M e d i a  a r t i c l e s  a n d
r e p o r t s  o n  A s t r o t o u r i s t i n g





















C u s t o m e r  r e v i e w s 
o n  A s t r o t o u r i s t i n g

Activities

“Its super interesting” (María José)

“If you don´t join you will miss the real thing, you will look up to the sky but understand nothing” (Jonay)

T-Shirt

"I like how its glow and the nice content” (Alfonso)

“The T-shirt is very soft, I have never tried organic cotton”  (Jaime)

“I wore it on the observatory. I like its message“ (Chío)
 



C O N T A C T  U S

i n f o @ a s t r o t o u r i s t i n g . c o m

w w w . a s t r o t o u r i s t i n g . c o m
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